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Siemens flags-off ‘Ingenuity Tour’ to boost technology adop-

tion by SMEs in manufacturing 

 The Ingenuity Tour will demonstrate a comprehensive array of innovative products, 

solutions and services covering Electrification, Automation and Digitalization, as well as 

Customised Financing Solutions for the manufacturing segment 

 The Tour will cover over 23 States and 120 cities across India over a period of 2 years 

 Key verticals targeted include Automotive, Food & Beverages, Packaging, Machine Tools 

Capital Goods, Power, Pharma, Cement, Minerals and Metals  

 

Siemens Limited flagged off and launched one of the largest industry initiatives, the ‘Ingenuity Tour’ 

from the iconic Kalwa factory located on the outskirts of Mumbai. The road show is mobilised by an 

‘Ingenuity Truck’ which will cover 23 states and approximately travel more than 30000 kilometres.  

 

On display is a comprehensive array of latest products covering Electrification, Automation and 

Digitalization from the fields of industry Software, Automation, Power Distribution, Drive 

Technology, Digital & Cloud services, Industrial Training as well as customised Financing solutions. 

The tour is targeted at various industry verticals and demonstrates the competitive advantage that 

can be gained by adopting innovative technologies and solutions.  

  

“Siemens has been partnering the Indian manufacturing industry to become more agile, efficient, 

reliable and future-proof through our engineering, domain and digital know-how. Our focus is on 

helping our customers generate performance improvements across the entire value chain, from 

design to production and operations to maintenance. The Ingenuity Tour will bring our innovations 

live in action, right to the door step of our customers.” said Ashish Bhat, Executive Vice President 

and Head of Digital Factory, Siemens Ltd.  

 

Digital technologies are transforming our world. The 'Make in India' initiative aims to boost the 

contribution of the manufacturing sector from 15% to 25% of the GDP, by 2022. To support this 

massive growth, India will need an ecosystem comprising of Tier 1, Tier 2, as well as the Tier 3 

Siemens Ltd. 
Birla Aurora, Level 21, Plot No. 1080, Dr. Annie Besant Road,  
Worli, Mumbai – 400030 , India 
Tel. : (022) 3967 7000, 3967 7537 
Head, Corporate Communications: Ramya Rajagopalan 
Corporate Identity Number: L28920MH1957PLC010839 

 
 

Siemens Ltd. 
130, Pandurang Budhkar Marg, Worli, Mumbai - 400 018, India 
Tel. : (022) 3967 7000, 3967 7537 
Head, Corporate Communications: Ramya Rajagopalan 
Corporate Identity Number: L28920MH1957PLC010839 

 
 

Reference number: CC/PR/17/PD 07 2018  Reference number: CC/PR/11/EM 03 2017  



Siemens Ltd. Press Release 

 

 Page 2/2 

suppliers, with an elevated level of manufacturing performance and agility .  

 

“Digitalization is a top management priority and the Ingenuity Tour will help us to engage and 

address challenges of our customers from various verticals and industry suppliers across the 

complete value chain. SMEs can utilize digitalization to address growing demands such as 

mastering increasing product and process complexity, reducing time to market, adapting to 

changing market requirements, deliver individualized products and secure continuous product 

improvement,” said, Bhaskar Mandal, Executive Vice President and Head of Process Industries & 

Drives, Siemens Ltd.  

 

Digitalization promises lower costs, improved production quality, flexibility and efficiency, shorter 

response time to customer requests and market demands, and also opens up new and innovative 

business opportunities. Indian manufacturers have the unique opportunity to blend the availability 

of advanced manufacturing technologies with low cost of labour to create extraordinary competitive 

advantage. The need of the hour is for SMEs to take the lead in adopting new technologies and 

make it an integral part of their business strategies. Those that are successful in understanding the 

power of digitalization and harnessing it across their businesses will lead this new wave of growth.  

 

 

Contact for journalists:  

Siemens Ltd., Media Relations 

Bijesh Kamath, phone: +91 22 3967 7537, 3967 7000 

E-mail: bijesh.kamath@siemens.com 

Follow Siemens India on Twitter: www.twitter.com/siemensindia 

 

Siemens Limited focuses on the areas of electrification, automation and digitalization. It is one of the leading producers of technologies 

for combined cycle turbines for power generation; power transmission and distribution solutions; infrastructure solutions for Smart Cities 

and transportation; automation and software solutions for industry. Siemens Limited, in which Siemens AG holds 75% of the capital, is 

the flagship listed company of Siemens AG in India. As of September 30, 2017, Siemens Limited had Revenue of INR 110602 million 

and 9,551 employees. Further information is available on the Internet at www.siemens.co.in. 

 

Forward-looking statements: “This document contains forward-looking statements based on beliefs of Siemens' management. The 

words 'anticipate', ‘believe’, ‘estimate’, ‘forecast’, ‘expect’, ‘intend’, ‘plan’, ‘should’, and ‘project’ are used to identify forward looking 

statements. Such statements reflect the company's current views with respect to the future events and are subject to risks and uncer-

tainties. Many factors could cause the actual result to be materially different, including, amongst others, changes in the general econom-

ic and business conditions, changes in currency exchange rates and interest rates, introduction of competing products, lack of ac-

ceptance of new products or services, and changes in business strategy. Actual results may vary materially from those projected here. 

Siemens does not intend to assume any obligation to update these forward-looking statements.” 
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